The aim of the present study is to examine the relationship between social self-efficacy and authenticity. The Perceived Social Self-efficacy Scale and the Authenticity Scale were administrated to a sample of 308 university students. The research data were analysed by correlation and linear regression analysis. Social self-efficacy is positively related to authentic living, and is negatively related to accepting external influence, and self-alienating. The linear regression analysis showed that social self-efficacy was a significant predictor of authenticity. The significance and limitations of the results are discussed.
manner act more authentically than those who ignore personal needs. It was also concluded that men act more authentically than women. In a study in which he examined the relationship between authenticity and depression, Theran (2011) found that authenticity was negatively associated with depression in both male and female groups.
Moreover, White and Tracey (2011) indicated in their study on relationships between authenticity and career indecision that individuals who have high authenticity live with less indecision whereas those who have low authenticity live with more indecision. Also, it is stated that authenticity is related to variables such as leadership (Avolio & Gibbons, 1988; Dillon, 2001; Hannah, Walumbwa, & Fry, 2011) , well-being (Ménard & Brunet, 2011; Wood et al., 2008) , self-esteem (Goldman & Kernis, 2002) , and the big-five personality traits (Fleeson & Wilt, 2010; Sheldon et al., 1997) .
The Present Study
Although there is an abundance of studies investigating social self-efficacy and authenticity, studies that investigate directly the relationship between these two concepts are limited. In this respect, this study will provide theoretical insights to both the social self-efficacy and authenticity literatures. Additionally, studies on social self-efficacy have mostly been conducted with children and adolescents (e.g., Connolly, 1989; Dinç, 2011; Wheeler & Ladd, 1982) .
Recent studies have also demonstrated that lower levels of social self-efficacy are related to higher levels of depression (Hermann & Betz, 2004; Smith & Betz, 2002) . Similarly, Theran (2011) demonstrated that authenticity is negatively related to depression symptomology. Also social self-efficacy has been widely applied to psychological adjustment and mental health (Hermann & Betz, 2006; Smith & Betz, 2002) as well as authenticity (Deci & Ryan, 2000; Goldman, 2004; Goldman, Kernis, Piasecki, Hermann, & Foster, 2004; Rogers, 1961) . Goldman et al. (2004) found that authenticity was linked with interpersonal adjustment and attachment security. Consistently Mallinckrodt and Wei (2005) found that individuals with high levels of both attachment anxiety and attachment avoidance showed lower levels of social self-efficacy.
Authenticity is a self-discovery process that continues throughout the life and, as a result of this process, there is agreement in relations with self and others (Starr, 2008) . In other words authenticity has an important role in social relationships. Social self-efficacy is directly related to social life. Therefore, it can be hypothesised that social selfefficacy may be a significant predictor of authenticity. Thus the purpose of this study is to examine the relationship between social self-efficacy and dimensions of authenticity. Based on the relationship presented above, this study poses the following hypotheses: 
Method Participants
Participants were 308 volunteer undergraduate students (166 [54%] women and 142 [46%] men) studying various subjects (biology, economics, geography, mathematics, science education, social science education, primary school education, psychology, and sociology), at Sakarya University. Of the participants, 83 (27%) were freshman, 81 (26%) were sophomores, 74 (24%) were juniors, and 70 (23%) were seniors. Their ages ranged from 17 to 23 year-old (M = 18.9, SD = 1.1). Convenience sampling was used in the selection of participants. Convenience Social Self-Efficacy and Authenticity 574 sampling is a non-probability sampling technique where subjects are selected because of their convenient accessibility and proximity to the researcher (Bryman, 2004) . For this reason, it is not suitable to use the results of this study to make inferences about the entire population.
Measures
Perceived Social Self-efficacy Scale (PSSE). Social self-efficacy was measured using the Perceived Social Selfefficacy Scale (Smith & Betz, 2000) . The scale contains 25 items (e.g., "Put yourself in a new and different social situation" and "Find someone to go to lunch with") on a 5-point Likert-type scale (1 = no confidence at all to 5 = complete confidence). The scale items are related to making friends, social assertiveness, pursuing romantic relationships, performance in public situations, groups and parties, and receiving and giving help. Smith and Betz (2000) reported that the PSSE scale had a single-factor structure. A sum of all scores yields a total score that ranges from 25 to 125; higher scores indicate higher levels of social self-efficacy. A Turkish adaptation of this scale has been devised by Palanci (2004) . The internal consistency coefficient of the adapted Turkish form was
.89. For test-retest reliability, the scale was administered to 100 undergraduate students twice in 4 weeks. The Pearson correlation coefficient was .68. In the present study, Cronbach alpha coefficient was α = .73.
Authenticity Scale (Wood et al., 2008) . The Authenticity Scale contains 12 items on a 7-point Likert scale (1 = does not describe me at all to 7 = describes me very well). The scale has three sub-dimensions: accepting external influence (AEI, four items, e.g., "Other people influence me greatly"), self-alienating (S-E, four items, e.g., "I don't know how I really feel inside"), and authentic living (AL, four items, e. Correlations between social self-efficacy and authenticity were statistically significant. Social self-efficacy correlated negatively r = -.34 (p < .01) with accepting external influence, and r = -.43 (p < .01) with self-alienating. However, social self-efficacy correlated positively r = .40 (p < .01) with authentic living.
Results

Descriptive Data and Intercorrelations
Is Social Self-Efficacy a Predictor of Authenticity?
Social self-efficacy was an independent variable and dimensions of authenticity were dependent variables. Table   2 shows the results of linear regression analysis for each variable. According to the results of the regression analysis, social self-efficacy, β = -.34, p < .001, significantly predicted accepting external influence. Adjusted R squared indicated that social self-efficacy predicted 11.5% of the variance in accepting external influence. The results of the second linear regression indicated that social self-efficacy, β = -.43, p < .001 was a significant predictor of self-alienating. According to the adjusted R squared, social self-efficacy predicted 18.4% of variance in self-alienating. In the third, social self-efficacy, β = .40, p < .001, significantly predicted authentic living. Adjusted R squared indicated that social self-efficacy predicted 15.7% of the variance in authentic living.
Discussion
This study investigates the relationship between social self-efficacy and authenticity. Correlations and regression analysis confirm the hypotheses and show that social self-efficacy is negatively associated with accepting external influence and self-alienating and is positively associated with authentic living. There are only indirect studies that investigate relations between social self-efficacy and authenticity which support the results of the present study.
For instance, as the result of research on authenticity, researchers found a positive relationship between wellbeing and authenticity (Ménard & Brunet, 2011; Wood et al., 2008) . Furthermore, results regarding the relationship between social self-efficacy and well-being indicated a positive relation between the two concepts (Di Giunta et Social Self-Efficacy and Authenticity 576 al., 2010). Therefore, the positive relationship between social self-efficacy and authentic living is reasonable. In parallel with this study's findings, Goldman and Kernis (2002) examined authenticity's relationship with self-esteem.
They suggested that authentic people had high levels of self-esteem. There are many studies investigating the relationship between social self-efficacy and self-esteem and the results of these studies indicate consistently that individuals who have high social self-efficacy also have high self-esteem (e.g., Caprara & Steca, 2005; Connolly, 1989; Hermann & Betz, 2004 , 2006 Smith & Betz, 2000 . Consequently, it can be said that results of the study are consistent with previous findings.
There are some limitations of this research. Firstly, the sample presented here is limited to university students.
For that reason, it is questionable whether the findings can be generalized to different age groups. Secondly, the data reported here for authenticity and social self-efficacy are limited to self-reported data. Besides, although the regression analysis approach is used to estimate the proposed model, it is difficult to give a full explanation related to causality among the variables examined in the research, since only correlational data was collected. Finally, it can be mentioned that the participants were selected using convenience sampling in this study and therefore this may limit the generalization of findings of this study to the general population in Turkey.
